
When are clothes not clothes? Answer: when they are cricket 
whites. Long gone are the days when a set of fl annels was, well, just 
that. Th e result of months of research, testing and refi ning, today’s 
apparel is less shirt and trousers and more a space-age system. 
Designed to maximise movement, comfort and performance whilst, 
at the same time, looking as cool as the proverbial cucumber, today’s 
whites are a labour of love.

Similarly, today’s retailer is expected to bend over backwards to 
off er both teams and individuals tailor-made solutions to their every 
kit need. In an increasingly crowded market, customer service is 
becoming ever more important to attract and retain business.

One company, leading the way in both design and customer care 
is MKK, offi  cial supplier to both Sussex and Middlesex. Established 
by sports marketing professional Roger Myall and Sussex and former 
England cricketer, James Kirtley, MKK sees the provision of high 
quality whites as a process that should involve input from both their 
own experts and the paying client.

As Kirtley puts it: “In cricket, preparation is everything and that 
includes wearing fabrics that will enhance performance, rather than 
restrict it. Using the latest technology we have worked incredibly 
hard to achieve exactly the right mix of textiles for people who 
are serious about their sport. But beyond just the quality of the 
garments, we give every client access to their own bespoke system 
of design and tailoring. Th is ensures that whatever the specifi cation, 
MKK designers will produce a team identity that is unique and in 
exact harmony with the desired style.”

Being on the frontline in professional cricket, Kirtley believe that his 
experience at the highest level has helped him to raise the standard of kit 
off ered to players at all levels: “MKK is about much more than just pro 
sport. While we are obviously delighted to work at the very top level with 
some of the world’s best sports stars, our roots in school and club sport run 
deep and we are immensely proud of the growing number we supply.”

Th is is a sentiment echoed by Paul Hutchinson of Romida Sports. 
Established in 1978 as a specialist cricket retailer, Romida has become 
the largest supplier of personal cricket equipment in the world, 
currently boasting four outlets in England (Brighouse, Rochdale, 
Liverpool and Leatherhead) as well as a massive on-line shop, and – 
as a former professional cricketer and son of a bespoke tailor – Paul 
is aware of the need to be able to off er products to suit the specifi c 
demands of his clients: “ Our latest range has been developed 
and tested with the help and advice of current fi rst-class and Test 
international players. Th is has helped us understand the demands and 
requirements of the modern player, which we have fi ltered into the 
products we provide for the amateur game.”

Th is attitude to testing and developing products has become 
increasingly important in the eyes of both manufacturers and 
customers and, as result, the standard of clothing in the market has 
never been higher. Across the next fi ve pages you will fi nd not only 
some of the best looking cricket whites on the market, but ones that 
have been developed with comfort and performance in mind. And, 
if you’re looking for some guidance on something to buy for the new 
season, our face-off  on page 76 should help.

1860: 
Your typical trend-setting 

cricketer during the mid-19th 

century. Note the fetching 

neckerchief, more on which later.

 1880: 
The Australian side of 1880 – consider the nautical-themed 

jumpers and vertical striped jackets, very popular Down 

Under. The bloke second from the left 

in the back row is defi nitely ‘working it’.

 1900: 
The good doctor in all his fi nery at 

the turn of the century. Of particular 

interest is the Simon Cowell-esque 

waistband, very fl attering for the 

fuller-fi gured gentleman.
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Once upon a time, the production and supply of cricket whites was the work of a few poorly paid seamstresses 
and delivery boys. In the 21st century, however, it has become a business defi ned by technology and customer 
care. AOC takes a look at the brands and retailers leading the way in both science and nurture.
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